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TIME TOTIME TO  faceface  FACTSFACTS
THISTHIS edition we take our third and final step into  edition we take our third and final step into 
the world of Social Media, with a look at the rapidly the world of Social Media, with a look at the rapidly 
expanding world of Facebook. expanding world of Facebook. 

There are now more than 800 million active There are now more than 800 million active 
Facebook members, according to Facebook’s own Facebook members, according to Facebook’s own 
statistics. If Facebook was a country, it would be statistics. If Facebook was a country, it would be 
the third largest in the world. More than half of these the third largest in the world. More than half of these 
citizens log in to Facebook daily. Socialbakers.com citizens log in to Facebook daily. Socialbakers.com 
reports that just over half of the Australian population reports that just over half of the Australian population 
use Facebook – and half of these members are use Facebook – and half of these members are 
aged 18 to 34. These are numbers that we cannot aged 18 to 34. These are numbers that we cannot 
ignore.ignore.

Unlike Twitter, Facebook is symmetrical – you Unlike Twitter, Facebook is symmetrical – you 
can only connect to friends when they agree, and can only connect to friends when they agree, and 
then the connection is mutual. People may thus then the connection is mutual. People may thus 
have a smaller network on Facebook than Twitter, have a smaller network on Facebook than Twitter, 
but it will tend to be a closer, more trusted network. but it will tend to be a closer, more trusted network. 
Facebook also reports that the average member has Facebook also reports that the average member has 
130 friends. All this gives the platform a powerful 130 friends. All this gives the platform a powerful 
“word of mouth” capability.“word of mouth” capability.

As stated in the first article in this series, the As stated in the first article in this series, the 
real power of social media is in opening the shop or real power of social media is in opening the shop or 
factory walls, and letting the customers in – making factory walls, and letting the customers in – making 
them part of the business. Here’s where Facebook them part of the business. Here’s where Facebook 
and its trusted networks can help.and its trusted networks can help.

To start with, your business can have an additional To start with, your business can have an additional 
online presence with a Facebook ‘page’. You can use online presence with a Facebook ‘page’. You can use 
this to showcase your business with news updates, this to showcase your business with news updates, 
photos and even videos. More importantly, you photos and even videos. More importantly, you 
can use this to engage with your customers and can use this to engage with your customers and 
potential customers. Listen to what they say to you potential customers. Listen to what they say to you 
via wall posts, and engage them in competitions, via wall posts, and engage them in competitions, 
events and activities. Tell stories, solve problems events and activities. Tell stories, solve problems 
and ask questions.and ask questions.

The IKEA fans web site reported a successful The IKEA fans web site reported a successful 
campaign in Malmö, Sweden, using Facebook. The campaign in Malmö, Sweden, using Facebook. The 
store manager established a personal Facebook store manager established a personal Facebook 
profile, with uploaded photos of showrooms. His profile, with uploaded photos of showrooms. His 
Facebook friends could then “tag” items in the Facebook friends could then “tag” items in the 
photos to win the product. This was then shared photos to win the product. This was then shared 
over both Facebook and Twitter, creating a very over both Facebook and Twitter, creating a very 
successful, low-cost campaign.successful, low-cost campaign.

The low cost base can yield an impressive The low cost base can yield an impressive 
Return on Investment. Erik Qualman, the author of Return on Investment. Erik Qualman, the author of 
Socialnomics, reported a Burger King Facebook Socialnomics, reported a Burger King Facebook 
promotion in the USA that generated a return of USD promotion in the USA that generated a return of USD 
$400,000 for an investment of less than $50,000. $400,000 for an investment of less than $50,000. 

This isn’t only for large corporates, either. Last This isn’t only for large corporates, either. Last 
year, Pagemodo found that around half of the small year, Pagemodo found that around half of the small 
businesses they surveyed were using Facebook businesses they surveyed were using Facebook 
pages. These businesses reported that their pages. These businesses reported that their 
Facebook pages were generating traffic; both to Facebook pages were generating traffic; both to 
the page itself, as well as sending traffic to their the page itself, as well as sending traffic to their 
websites. Further, almost half of those surveyed websites. Further, almost half of those surveyed 
reported that a portion of the new visitors were reported that a portion of the new visitors were 
converted to paying customers.converted to paying customers.

Facebook also gives your business an entirely Facebook also gives your business an entirely 
new front door with the “Like” button. This allows new front door with the “Like” button. This allows 
people to connect with your business even when people to connect with your business even when 
they are not using Facebook. When Facebook they are not using Facebook. When Facebook 
members click on a “Like” button on your website, members click on a “Like” button on your website, 
this informs all of their friends about your business. this informs all of their friends about your business. 
Visitors to your site also get to see which of their Visitors to your site also get to see which of their 
friends like the page already. friends like the page already. 

A final reminder – if you start to open your door A final reminder – if you start to open your door 
to your customers via social media, you must do to your customers via social media, you must do 
it properly. Don’t try to hold the door half-open. As it properly. Don’t try to hold the door half-open. As 
mentioned in each article in this series, this is all mentioned in each article in this series, this is all 
about openness and honest engagement. Things about openness and honest engagement. Things 
must be what they seem, and you must deliver what must be what they seem, and you must deliver what 
you promise. you promise. 

A study by marketing company Exact Target A study by marketing company Exact Target 
reveals that to ensure your customers continue to reveals that to ensure your customers continue to 
like you, don’t just use your social media presence like you, don’t just use your social media presence 
to pump out a continual stream of repetitive to pump out a continual stream of repetitive 
marketing messages. On the flip-side, make sure marketing messages. On the flip-side, make sure 
that you put out enough special offers and deals to that you put out enough special offers and deals to 
make your customers want to keep coming back, make your customers want to keep coming back, 
and most importantly, make sure that you allow your and most importantly, make sure that you allow your 
customers to talk back to you and truly engage.customers to talk back to you and truly engage.

As Brian Solis, the author of The End of Business As Brian Solis, the author of The End of Business 
as Usual has said, “If you’re not sure what customers as Usual has said, “If you’re not sure what customers 
want – ask!”want – ask!”
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The real power of social media is in opening the shop
or factory walls, and letting the customers in – 
making them part of the business…“



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (Photoshop 5 Default CMYK)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 200
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 200
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages false
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /FlateEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e55464e1a65876863768467e5770b548c62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc666e901a554652d965874ef6768467e5770b548c52175370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA (Utilizzare queste impostazioni per creare documenti Adobe PDF adatti per visualizzare e stampare documenti aziendali in modo affidabile. I documenti PDF creati possono essere aperti con Acrobat e Adobe Reader 5.0 e versioni successive.)
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020be44c988b2c8c2a40020bb38c11cb97c0020c548c815c801c73cb85c0020bcf4ace00020c778c1c4d558b2940020b3700020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken waarmee zakelijke documenten betrouwbaar kunnen worden weergegeven en afgedrukt. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents suitable for reliable viewing and printing of business documents.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
>> setdistillerparams
<<
  /HWResolution [1270 1270]
  /PageSize [744.001 1085.669]
>> setpagedevice


